
14 15

Indicators for the Five Private Banks with Higher Lending

Loans
(Ch$bn)

Net Demand Deposits
(Ch$bn)

Capital and Reserves
(Ch$bn)

Income
(Ch$bn)

Basilea Index (*)
(%)

Efficiency Index (*)
(%)

Banco de Chile

Other Banks

4,834

3,614
3,543

2,697

2,210

Banco de Chile in 2001
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11.86
11.60

11.27

10.31
47.28

50.39

12.12

Figures : as of December 31,2001
     (*) : as of November 2001
Source : Superintendency of Banks and Financial Institutions
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Corporations  and Large

Companies Market

In 2001, the corporate and large companies  

market completed a new period of successful 

results by achieving all 

of the set goals, both 

in terms of business 

growth and risk level.

These results were  

obtained thanks to the 

permanent application 

of the strategic guidelines 

established by Banco de 

Chile with respect to 

this market - an ongoing 

focus on maintaining 

long-term relationships 

with customers, sustained 

high-quality products, 

and efficient after-sale service.

In this market, Banco de Chile’s leadership is based 

on specialization by industrial sector - which enables 

it to meet corporate needs with the sophisticated 

and wide range of products offered by the Bank and 

affiliates - and the use 

of leading technology 

to generate efficient 

solutions.

In this permanent effort 

to create, develop and 

enhance products and 

services for this market, 

for 2001 we may 

highlight the ongoing 

development of the 

supplier payment service 

via Internet, a broader 

range  of payment options, 

such as visa purchase, 

supplemented with corporate factoring and the 

incorporation of this service to the value chain of the 

B2B e-purchasing process.

the stronger position achieved as a consequence of  

the merger, allow Banco de Chile to face the next 

period with the conviction  that it shall continue 

to lead the Chilean banking industry, thus ratifying 

its commitment to our country’s development, 

particularly to the people and companies  it serves.

Investments Portal
• Financial News
• Shares Recommendation and Prices; Companies’ Research
• Information on Investment Options
• Financial Indicators
• Time Deposits: Investment and Renewals
• Trading of Shares
• “Ahorro Total” : Account Opening and Enquiries
• On-line News
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On the other hand, we have developed the 

most advanced on-line payment system for tax 

collections via Internet (VAT, customs, and taxes), 

which has enabled us to offer increased agility 

and security in these operations.

To facilitate corporate customers’ operations, 

during 2001 we have also developed a 

comprehensive collection model that offers a wide 

range of media and channels to manage account 

and invoice collection.  

Thus, Banco de Chile may 

set up payment means 

on its customers’ portals 

or else present on its 

own portal accounts and 

invoices, thus facilitating and fully automating 

collection management.  In addition,  Banconexión, 

the Bank’s  private e-channel for corporate 

customers, provides  all the tools for collection 

data exchange through the Automatic Bill 

Payment System (PAC).

Banco de Chile has thus ended a new stage  

ratifying its leadership position in the corporate 

and large business market segment, which has 

distinguished it within 

the Chilean banking 

sector and consolidated 

the strategic bases that 

shall continue to support 

this position.

Transactions through the Internet
Corporate Market

Mar. Jun. Sep. Dec.

19,333
24,622

57,223

31,595

Banco de Chile in 2001

Small and Medium-Size

Corporate  Market

In 2001, Banco de Chile obtained excellent results 

within  the small and medium-sized companies, 

achieving returns far 

higher than planned for, 

based mainly on the 

following factors: a 

signif icant increase in 

margins, customer 

base growth, higher 

cross-sel l ing, str ict 

expense control, 

higher commission-

based income and 

recovery of charge-offs.

Its  commercial policies 

enabled Banco de Chile 

to achieve a 5 percent 

increase in its customer base during the year; said 

policies also promote higher use of products and 

services, improving efficiency, retention and loyalty 

ratios in this market, and further generated a 

significant increase in commissions charged, 

in relation to the 

previous year, thus 

contributing to 

diversifying income 

sources.

Banco de Chile’s 

permanent support to 

the financial needs of 

small and medium-

sized companies  was 

evidenced in the 

leadership position 

reached in 2001 in 

respect of Corfo’s loans  

renegotiation programme,  

by channeling 20.4 percent of the system’s total, and 

in loans granted under the Small Business Guarantee 

Fund (Fogape) for an amount of UF 1.3 million, 

Corporate Portal
• Current Account Balances and Statements and Credit Lines
   (in Ch$ and US$)
• Electronic Funds Transfers
• Credit Card Enquiries
• Payroll Payments 
• Pension Payments
• Collections
• Credit Simulation
• Credit Background
• On-line News and Economic Indicators
• Supplier Payments and Enquiries on Beneficiary Payments
• Information on Assets on Sale 


